25 CRAFTING POWERFUL COMMUNICATION STRATEGIES %

WIERD

['TWELL

AN INTRODUCTION



WHO WE ARE

WORD IT WELL IS A CREATIVE AGENCY FOCUSED ON
IMPACTFUL COMMUNICATION ACROSS MULTIPLE PLATFORMS

WE SPECIALIZE IN

¢ BRAND STRATEGY

¢ SOCIAL MEDIA

¢ WEBSITE CONTENT

¢ NEWSLETTERS

® BLOGS

¢ MEDIA PRESENCE

¢ ENHANCING ON-GROUND MARKETING EFFORTS



CLIENT SHOWCASE

Over the years, we
have had the honour
to challenge our skills
and serve clients
across multiple
sectors, of many sizes
and stages of growth

child development center

UMMEED CHILD DEVELOPMENT
ACTIVATIONS, DESIGN

Rotary
Club of Bombay wemcr

Celebrating 95 Years of Service

ROTARY CLUB OF BOMBAY
BRAND STRATEGY, SOCIAL MEDIA,
LINKEDIN, MARKETING DESIGN

Rotary

District 3141

ROTARY DISTRICT 3141
DESIGN

Holidays(2dleisure

Travel with Trust

HOLIDAYS @ LEISURE
BRAND STRATEGY, SOCIAL MEDIA
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TMVT
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TMVT Industries Pvt. Ltd.

(T, MANEKLAL GROLUIPY

TMVT INDUSTRIES

CONTEN'T DESIGN, SOCIAL MEDIA

PhillipCapital

Your Partner In Finance

PHILLIP CAPITAL INDIA
WEBSITE, BRAND ACTIVATION

A.B.C. FARMS PVT. LTD.

BRAND STRATEGY, WEBSITE

I b Y ;i'
K ‘ \1,
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The Complete Family Salon

KAMAL’S

SOCIAL MEDIA

INTEGRATED LOGISTICS NETWORK

BRAND STRATEGY,
EMAIL MARKETING
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SHAKTI AWARDS

BRAND ACTIVATION, LOGO

STAY HOTELS & RESORTS
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Alamdar Infrastructure Pvt. Lt0.

ALAMDAR INFRASTRUCTURE
WEBSITE,

abhyaasa

ABHYAASA WELLNESS CENTRE

ConRriO

Marine Management India

SCORPIO SHIPPING

INFLUENCER MARKETING

ACTIVATIONS SOCIAL MEDIA

EVENT




CLIENT SHOWCASE

MASINA HOSPITAL TRUST

Your Health, Our Mission.

MASINA HOSPITAL

BRAND STRATEGY, SOCIAL MEDIA,
LINKEDIN, DESIGN, NEWSLETTER

MODERN'INDIA

ENTERPRISE

MODERN INDIA
WEBSITE

klely|s

PRIMA HOTELS
PARC (ﬁl ique

PARC HOTELS
BRAND STRATEGY, SOCIAL MEDIA

THE GAZELLE
SOCIAL MEDIA

IEis?tNS&{,M{,
UDVADA
UTSAY

UDVADA, GLLARAT

I.U.U.

BRAND STRATEGY, SOCIAL MEDIA,
PUBLIC RELATIONS

TRUE DELIGHTS
WEBSITE

X-BILLION SKILL LABS
CONTEN'T DESIGN

S-PIVOT SMARTFLOW
CONTEN'T DESIGN

NAUDY’S MACARONAS
LOGO DESIGN

ASIATIC SOCIETY
SOCIAL MEDIA & ACTIVATIONS

KEYNOTE

FINANCIAL SERVICES

KEYNOTE

BRAND STRATEGY, SOCIAL MEDIA,
LINKEDIN, MARKETING DESIGN

verifacts

know for sure

VERIFACTS

BRAND STRATEGY, SOCIAL MEDIA,

LINKEDIN, MARKETING DESIGN

THE DUKES RETREAT
EHAMDALA

DUKES RETREAT

INFLUENCER MARKETING,
SOCIAL MEDIA, DESIGN

SARAN SPORTS

BRAND ACTIVATIONS,
EVENT MANAGEMEN'T

K.G.I. INDIA

LOGO DESIGN, SOCIAL MEDIA,
BRAND STRATEGY, PR




WHAT SETS US APART

o Small but Mighty Team: A compact, dedicated group of professionals, delivering
personalized and high-impact communication strategies.

o Expertise with Integrity: Our team balances extensive expertise with a deep respect for
the craft, ensuring every project is executed with precision.

e Founder’s Proven Leadership: Freyan Bhathena, with nearly 30 years of experience, has
led Word It Well while holding Editor-in-Chief roles at two major Mumbai newspapers.

e Big Brands & Movements: Extensive experience with India’s top brands and social
movements, positioning us as trusted storytellers with a proven track record.

e Holistic Approach: From strategy to execution, we offer tailored solutions that add value

to your brand’s unique narrative.

WE BELIEVE IN THE MANTRA CREATION — CONTEXT — COMMUNICATION




OUR FOUNDER

FREYAN BHATHENA

With over 20 years of experience as a content and communication

specialist, Freyan has led high-impact roles, including Editor-in-Chief at

The Afternoon D&C and Parsi Times.

She has with top agencies like Wizcraft and Times of India, specializing
in creating unique brand voices and effective communication strategies.
Recognized with prestigious awards such as the Bharat Ratna Rajiv
Gandhi Sadbhavna Award and Woman of Change by Change.org, her
work spans multiple industries, driving clarity, growth, and community

engagement.
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NEWSLETTERS & BROGHURES
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Club of Bombay
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Al Your Health, Our Mission.
S

WHERE COMPASSION
EQUALS QUALITY
HEALTHCARE

. INFRASTRUCTURE
@ DIAGNOSTICS

PREVENTIVE HEALTH CHECKUP
PACKACES
.E COMSERVATION & HERITACE

A STEADY UPWARD

TRAJECTORY

masinahospital.com
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INVITATIONS, FLYERS & ANNOUNCEMENTS ¥ i == n

EBreast Cancer
- e Awareness Month

FREE BREAST CANCER SCREENING CAMP

October 1 - October 31 at Masina Hospital 1
Monday - Saturday :Mam-1pm ;
= Registration Fee INR 200
* ‘.r ogqistration Foe L
L .

HE ASSIMILATION COMMITTEE

ireuiles. g lo visil HIGHLIGHTS OF THE CAMP
:..a‘ TRANSFORMATION * Consultation with our
SALON Breast Specialist DR. DIMPLE PATEL N
, Club v Project focused on * 50% DISCOUNT on =
e oe X - ! e Breast USG/Mammogram . /
! % 25 NOVEMBER _ g (Gl advised to those in camp. gy,

2PM-7PM

WATERFIELD

CALL & BOOK YOUR SPOT TODAY

- Followed by light refreshments
8 at Madhavi & Akhil Sanghi’'s home.

P PhilpCapital
8 7:00 PM ONWARDS
B Sur Bui = 402 5th r. N,

- = — ’ n
rotaryelubofbambay_org | (0) ] @rctilazs | incredible %g El El[2]1[@ @MasinaHospitalTrust
B El-“-u www. masinahsaplital.com

g

Rotary Club
of Bombay

Rotary
Club of Bombay

Rotary Club 5
of Bambay

SAVE THE DATE

Visit Lo

JAI' VAKEEL
FOUNDATION
& RESEARCH
CENTER

X

o\ W )
% Save the Date | >
S— =~ e -

"FIRST HOLY COMMUNION

AARYAN VAS ’4 ‘1‘ THURSDAY
25 APRIL
MASS . 10 AM Flamboyante, Cuffe Parade

Further details to follow.
|

is almost here!

The Fellowship Committes cordially invites you to
QUR CELEBRATION CONTINUES... y 2 s 2 N 2 & .
E 8 g an evening of Parsi fun. Join us for music, cocktails and dinner.

Please register with
Ms. Rashmi as the
group size is limited.
Stay tuned for more details!
10 AUGUST | ALLBLESS BAUG
| A ) Jai Vakeel School

Opp buiiding no. 12 Abhyudeys Bager, Mesr Kala Chowid Police Station,

¥ Sprmri HIll Sewri Ropd, Mumbe: 400033
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STANDELES & BANNERS

Rotary
Club of Bombay .r.

Celebrating 95 Years of Service

Making an
impact thr@ugh

SCAN &
STAY
CONNECTED

O +9197691 40101
rotaryclubofbombay.org

Rotary

Chub of Bombay

& o

Rotary HDFC
Dharamshala

SSTT MRS TENT EOMRLE L WIT

~znd May 20z

!

We are proud to launch
the new kitchen at the
Rotary-HDIFC
Dharamshala in Mumbai.
The kitchen will cater
to over 200 needy
patients & caregivers,
providing them with
wholesome & healthy
breakfast, lunch

& dinner made in
hygienic surroundings at

highly subsidised rates.

f © [ @rcb1929

L

VIasina Hospital Trust

—

HEALTH
CAMPS

THE HOSPITAL WITH A HEART

BOOK A HEALTH
CAMP FOR YOUR ‘¢& [
OFFICE, .SOCIETY,

FAMILY TODAY!

MAKE HEALTH AN
ACTIVE PRIORITY.

@Y vovcn i cuccves-
(5 OIS

QY crsonc s uves canrs|
OF r+sorvenure canrs |

/ CARING FOR

N\ 2] MUMBAI LIKE
\ 4 /‘, NOONE ELSE.
b B
CONNECT TODAY.
7 1-800-266-0711

Masina Hoespital is here to be ¥

family's healthcare partner!
Save our helpline number for
DOCTORS APPOINTMENTS
BIAGNOSTIC, EMERGENCY,
and hospital services in Mumbai.

D @masinahospitalmumbai [l @masinacares
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SOCIAL MEDIA

STUDY MASTERY
METHOD REPEAT
CONSTANT LEARN
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SOCIAL MEDIA O~
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NYC. LT RS A Radiology and Imaging : A
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Mallika
Hospital =

Annual Day

Celebration

iy R e ) _ P —_ oRLD SUCOE PREVEITON DAY

DR.MUSTAFA
KHOKHAWALA

CONSULT NOW
WS 1 Sitariy

Ganpati _
elebration

World = B
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Mental Health 7 E5C TN

A |l Day

DR.KAVITA {4
PRABHAKAR ||

O 1800-266-0711

Great teachers at Masina Hospi--

Rotary

xperts
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WEBSITES <

INDIA LIMITED
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About Us

Masina Mospital is Mumbai City's oldest and mast trusted charita

.
FIND THE SPECIALIST
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By Doctor JCTOR DIRECTORY <<<EXPLORE OUR DOCTOR DIRECTORY <<<EXPLORE OUR DI
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INTEGRATED

LOGISTICS NETWORK

CLICK HERE CLICK HERE CLICK HERE CLICK HERE

WE BELIEVE IN THE MANTRA CREATION — CONTEXT — COMMUNICATION



https://www.integratedlognet.com/
https://www.alamdarinfrastructure.com/
https://www.masinahospital.com/
https://modernindia.co.in/

FINDING SOLUTIONS DRIVEN BY PURPOSE AND EXPERTISE

1. Expansion 1s Key

e Observation: Businesses often face limited visibility in new markets, restricting growth potential.
e Need: A structured expansion plan targeting untapped customer segments.

e Solution: Develop a comprehensive digital strategy, leveraging online presence and targeted campaigns to enter new markets effectively.

2. Website Optimisation & User Experience

e Observation: Outdated or cluttered websites can hinder conversions and user engagement.
e Need: A modern, responsive website that enhances customer interaction and drives sales.

e Solution: Redesign the website for optimal user experience, featuring clear navigation, fast loading times, and conversion-focused CTAs.

WE BELIEVE IN THE MANTRA CREATION — CONTEXT — COMMUNICATION




FINDING SOLUTIONS DRIVEN BY PURPOSE AND EXPERTISE

3. Brand Consistency Across Platforms

e Observation: Inconsistent branding across platforms weakens business credibility and customer trust.
e Need: A consistent messaging strategy that aligns with the brand’s identity across all channels.
e Solution: Implement cohesive brand messaging across social media, website, email marketing, and promotional materials, ensuring a

unified voice.

4. LinkedIn: Thought Leadership

e Observation: Many companies underutilise LinkedIn, missing opportunities to engage with B2B audiences and industry professionals.
e Need: Establish the brand as a thought leader by sharing industry insights and innovative practices.

e Solution: Publish valuable content such as case studies, articles, and market trends, positioning the business as an authority in its field.
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FINDING SOLUTIONS DRIVEN BY PURPOSE AND EXPERTISE

5. Leverage Design for Roadshows & Digital Marketing

e Observation: Lack of professional design in promotional materials leads to missed engagement opportunities.
e Need: High-quality, on-brand design for digital and physical marketing assets.

e Solution: Create visually appealing flyers, brochures, standees, and digital designs for campaigns, product launches, and events.

6. Data-Driven Growth

e Observation: Businesses often fail to utilise data effectively to refine marketing strategies and measure success.
o Need: A data-driven approach to optimise customer engagement and campaign performance.
e Solution: Implement analytics tools to track customer behaviour, campaign outcomes, and adjust strategies based on data insights for

continuous improvement.
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LET’S TALK
freyan@worditwell.org

+01 9930463101

THANK YOU




